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ASPIRATIONS
Objectives

5 year OUTCOMES
Measurement Indicator within
5 year Business Plan

INPUTS
intervention/key task/milestones
over next 12 months

OUTPUTS
over next 12 months

Lead Agency/
partnership

Timeline

A. To use the London

2012 games to
inspire our young
people to be the
best that they
can be

. At least 90% of schools and
colleges within the region to be
signed up to the ‘Get Set’
National Domestic Education
programme by 2012

. Numbers of schools and colleges
logging ideas/activity as story
map content on the Get set
website

. Number of additional county led
initiatives linked to the 2012
Games specifically aimed at
children and young people

Regular dissemination to county leads
of education updates and registration
statistics and Get Set network awards
provided by LOCOG via Nations and
Regions East

Measure A 1 and 2

Statistic updates issued on a termly
basis (or as issued by LOCOQG) to
county leads

Get Set registration levels increased by
a further 15%

Get Set Schools awarded network
status to increase by 100% (current
level as of March 2010 = 13)

Nations and
Regions East /
County Area leads

During
2010/11

Collation and sharing of best practice
examples in relation to education and
inspiration of young people (via NRE
Communication programme)
Measure A 1 and 2

Minimum of 4 case studies and general
best practice information produced and
disseminated for use by County Area
Leads/Heads of Children’s
Services/Schools etc.

Nation and
Regions East

During
2010/11

Feedback into LOCOG county
concerns / issues in relation to
the Get Set programme to enable
enhancement of product offer

Appropriate feedback provided to
LOCOG and changes achieved where
relevant

Nations and
Regions East

During
2010/11

Provision of advice and guidance to
organisations to gain Inspire Mark
branding for county led initiatives linked
to education and inspiring young people
Measure A 3

Doubling of education themed Inspire
Marks from 5 - 10

Nations and
Regions East —
Inspire
Programmer

During
2010/11




ASPIRATIONS
Objectives

5 year OUTCOMES
Measurement Indicator within
5 year Business Plan

INPUTS
intervention/key task/milestones
over next 12 months

OUTPUTS
over next 12 months

Lead Agency/
partnership

Timeline

Delivery of BT NRE Technology
Challenge

Submissions made from schools in
each Key stage category from each
County Area resulting in 108 young
people participating in Regional final
Inspire Mark branded initiative Media
coverage in participating counties
achieved Regional TV coverage of Finals
achieved

Nations and
Regions East
BT

Local areas

Final July
2nd 2010

Supporter to Reporter Initiative

Engage with regional project organisers
to allow joint working agreement and
participant (young people) access to
NRE related events at a minimum the
Annual Regional Summit

Throughout
2010
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